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FOREWORD

YB Dato’ Sri Shahrizat Abdul Jalil
Minister of Women, Family and Community Development

Studies have shown that the number of woman entrepreneurs in Malaysia have
increased in the past three decades following our emphasis in industrialization, the
growing interest in privatization, self-employment and business oriented employment.
Women can be found in the once male-dominated enterprises like the banking and
financing sector, food manufacturing, general trading and public service. The fact
that female students exceeded the university intakes of the opposite gender has
helped to shape the employment and entrepreneurship landscape of the country.

Women entrepreneurship has also recently become an important pool of resources
for Malaysia’s economic growth. Women account for about half of the total population
of the country, with an increasing representation at the professional, managerial
and technical levels. Their involvement with entrepreneurship is thus consistently
increasing.

However, the gender gap in women is still wide in the Malaysian business world, as
is the case even in other parts of the world. The number of Malaysian women who




make it to the international market also is still negligible. Women may make up the
numbers but still are not given enough opportunity to make a notable difference.

Therefore it is important that women transform their mindset in line with the changing
times in the business milieu and produce quality products and services which are
capable of penetrating the global market.

The Malaysian government, mindful of the fact that the status of women is a good
indicator of a dynamic and progressive nation, is taking steps to increase the
participation of women at all levels in both the public and private sectors, including
entrepreneurial ventures. Existing laws and related regulations are being and will be
reviewed to create a more conducive environment that encourages greater women
participation in entrepreneurship. The creation of my Ministry to specifically look
into the issues and welfare of women is also the manifestation of this aspiration
and commitment by the government. And the creation of NIEW is to give greater
significance to the emancipation of women in the NAM countries so as to enable
the empowerment of women.

While the government is actively playing its role and laying the foundation for bigger
participation of women in entrepreneurship, the private sector should also play
their parts. This is to lend credence and give better significance to our fight for the
emancipation of women in society.

Thank you.
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FOREWORD

Y. Bhg. Dato’ Dr Noorul Ainur Mohd Nur
Secretary-General
Ministry of Women, Family and Community Development

Malaysian woman entrepreneurs are increasingly urged to take advantage of the
unprecedented rate of growth of the Small and Medium Enterprises (SMEs). There
are already more woman entrepreneurs making their mark in business with some
already entering the Malaysia’s millionaires club and some even given the tag as
‘iron lady’ for their tremendous success.

Malaysian women carving their names as top economists or CEO of leading business
agencies in the country and even on the world stage, is nothing new compared to
say, a decade ago. We are slowly taking away the curtain of gender prejudice and
accept the fact that women are equally capable as their male counterparts.

However, many more works need to be done to improve the thousands entrepreneurial
performances of women who are on their way up with their products and innovations.
They are facing a considerable number of obstacles and constraints. These include
identifying the market for their products, source of finance, proper business advice
and information sharing with their peers about market trend and needs.




Many researches have been carried out to determine the correct policies and the
best approach to tackle the problems. Various research endeavours are also being
undertaken to identify factors affecting or influencing the performance of woman
entrepreneurs.

Based on the Census of Establishments & Enterprises 2005 by the Department of
Statistics Malaysia, a total of 82,911 business establishments were owned by the
woman entrepreneurs. In term of sectors, 89.5 percent involve in services sector,
while manufacturing recorded 7.5 percent women participation and agriculture,
three percent.

Although the statistics show that the involvement of women in the manufacturing
and agriculture sectors are still very low compared with their male counterparts,
this should be seen as an opportunity for them to explore businesses for additional
family income and more importantly as a career choice.

The Malaysian Government has embarked on developing capacity building initiatives
through various Ministries and agencies to create, promote and nurture more
women entrepreneurs, in line with the Fourth Thrust of the National Key Result
Area (NKRA), which is to develop 4,000 woman entrepreneurs by the year 2012.
Women must jump on the bandwagon and be willing to learn and join the rank of
successful woman entrepreneurs.

Thank you.
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FOREWORD

Y. Bhg. Tan Sri Datuk (Dr) Rafiah Salim

Director
NAM Institute for the Empowerment of Women (NIEW)

Woman entrepreneurs are fast emerging as the driving force in global economy
that policy makers cannot afford to ignore. Women’s entrepreneurship has been
recognised during the last decade as an important untapped source of economic
growth. They have created new jobs for themselves and others and by being
different also provide society with different approach to management, organisation
and managing business problems.

The subject of women in entrepreneurship has begun to colour public discourses
more prominently these days. Their participations in the perceived less important
economic development and growth in specific industries (primarily retail, education
and other service industries) have changed. Women are now beginning to venture
into the high-tech and manufacturing sector which used to be the “men-stream”.
Although | must admit that their participations are still small, the future is looking
up for them as our government is giving all the support to ensure there are equal
opportunities between man and woman entrepreneurs in Malaysia.




Studies have shown that woman entrepreneurs too have demonstrated the ability to
build and maintain long-term relationships and networks, to communicate effectively,
to organize efficiently, to be fiscally savvy and to be aware of the needs of their
environment.

Most successful woman entrepreneurs are naturally endowed with the qualities
of entrepreneurship. Their maternal instincts generate enormous strength and
determination that drive the fear away from them to start or run a business enterprise.
They may face certain challenges and obstacles that are not akin to their male
counterparts. Women with children experience even more demand on their time,
energy and resources. However, they have shown their ability to balance the
conflicting demands on their life and have made a great success of both.

Women also need to adapt and adopt the online and digital age in doing business
as this is important because digital application gives woman entrepreneurs the
flexibility to balance their lives between developing their business and taking care
of their families. The online and digital form of enterprise also gives them low
overhead, high productivity, and minimal ownership of capital assets. With a large
digital consuming market, an educated class of digital entrepreneurs and low barrier
to market, there is going to be more entrepreneurial economic activities than we
have ever seen before.

Thank you.




THE INFLUENTIAL FACTORS IN DECISION-

MAKING PROCESS AMONG MALAY WOMAN
ENTREPRENEURS: A CASE STUDY IN TOK
BALI, PASIR PUTEH, KELANTAN, MALAYSIA

ABSTRACT

Kelantanese women have been known to be independent and actively engaged in daily
businesses and commercial activities. Women’s involvement in business is due to their
desire to continue the family tradition, for survival or to get a better life instead of contributing
to the economy of the area. This paper elucidates the influential factors that shape some
Malay women’s entrepreneuship behaviour and its impact on the economy of their family.
Using grounded theory approach of qualitative research methodology, six women have been
interviewed. The analysis from the indepth interview transcriptions reveals what triggers the
entrepreneurial behaviour among women in the fishing area of Tok Bali and its impact on the
whole economy in fishing area of Tok Bali. The study shows that despite Kelantan women’s
active participation and advancement in business, they still do not play a significant role in
contributing to the nation’s economy. Thus, the characteristics of entrepreneurship among
them do not exist. Therefore, most of the respondents cannot be categorized as having
entrepreneurial behaviour as most of their businesses are just small-scale enterprises to
support their family. They do bring a change to their family’s economy and play a role in
changing their family’s economic condition but do not act as catalyst for economic change. It
can be concluded that factors that lead to decision making to entrepreneurship are situational
factors (survival, time); social support (family, supplier); and human factors (self motivation,
market attractiveness and family tradition).

Keywords: entrepreneurship behaviour, decision-making factors and process, Malay
women entrepreneurs




INTRODUCTION

Entrepreneurs have one of the most highly involving and demanding economic roles
because they take initiative, carry risk, and assume autonomy in the organisation
and management of resources, often with limited knowledge (Knight, 1921 and
Harwood, 1982). Their attitude and social norms are two crucial processes of
starting a business venture or taking concrete actions towards realising business
start-ups. As a marginalized group in politics, economy and social, women make
up a large form of untapped human resource that reserve their participation in the
labour force (McElwee and Al-Riyami, 2003). Since women are also the human
capital of a nation, it is important that they are no longer marginalized in the
nation’s development by equipping them with the skills and knowledge to survive
in the challenging economy. Kelantanese women have been known to be very
independent and actively engaged in daily businesses and commercial activities.
In the local market places, their aggressive entrepreneurial behaviour surpasses
that of their male counterparts, controlling and overseeing the flow of the trade
even proven to be more industrious in many sectors. They are known as hard and
dynamic individuals who are independent, persistent and diligent. This may be a
great source of inspiration for the rest of the Kelantan people. Everyday, thousands
of Kelantanese women conduct business in this state, especially in popular markets
and shopping areas. Hence, there is a need to develop an understanding of the
woman entrepreneurs in interpreting their patterns of decision making in venturing
into entrepreneurship. This paper elucidates the influential factors that shape some
Malay women'’s entrepreneuship behaviour and its impact on the economy of their
family.

LITERATURE REVIEW

Entrepreneurship and decision making literatures mainly discussed the underlying
business activity and its fundamental importance for problem-solving, the
development of business plans, and goal-directed behaviour. Decision-makers often
arrive at solutions intuitively without being able to report how they attain the result
(Agor, 1986 and Watson, 1992) as intuitions are like hunches that may or may not
lead to correct insights or solutions (Bowers, Regehr, Balthazard and Parker, 1990).
The importance of decision-making has been well recognized by researchers: “If
one process in particular characterizes the manager’s or entrepreneur’s job it is that
of making decisions or solving problems” (Mosley, O’Brien and Pietri, 1991).

Decision-making behaviour has been defined as the “learned, habitual response
pattern exhibited by an individual when confronted with a decision situation” (Scott
and Bruce, 1995). The behavioural decision theory literature elucidates decision-
making procedures used to counter the limited human ability to process information.
For example, studies have investigated heuristics, the ‘rules of thumb’ used to
reduce mental effort and to simplify decision-making (Busenitz and Barney, 1997).




However, relying on heuristics may interfere with successful problem solving if expert
knowledge is applied inappropriately. Therefore, even if decision-makers are aware of
the need for creative strategies that go beyond the heuristics they normally employ,
there is still the problem of knowing when applying expertise is counterproductive
and creative thinking is necessary.

Most theories concerning the decision-making (Mintzberg et al., 1976, Papadakis
et al., 1998 and Mador, 2000) gravitate around a model of decision-making, which
comprises three components: the environment, the specific characteristics of
the decision to be taken and the entrepreneur himself. These three independent
variables are in constant interaction while following the path of the decision process.
Likewise, Schneider and De Meyer (1991) state that the elements that are expected
to influence strategic processes are the manager’s individual characteristics, internal
organizational context, and environmental factors. Papadakis et al. (1998) state
that an in depth understanding of decision-making behaviour, an integrative model,
which includes decision specific, environmental and organizational factors, is
needed. Thus, there are three levels of analysis: the person (the entrepreneur),
the environment, and the strategic decision process itself.

The entrepreneur influences the parameters of the strategic decision process
by the approach adopted either rational, emotional or intuitive. The decision
process will affect the entrepreneur by bringing profit or loss to the business and
will thus (possibly) reshape the entrepreneurial knowledge and experience. The
entrepreneur influences the environment by the very act of the venture creation
and by the further strategic decisions he meets. In the opposite direction, the
environment is constantly forwarding impulses for entrepreneurial actions
(opportunities, threats and so on). These environmental stimuli act as driving
forces for the entrepreneur to make strategic decisions. The strategic decision
process influences the environment by introducing advanced new methods of
production or innovations. Conversely, the environment, being highly turbulent,
brings uncertainty and probabilities of negative outcome, which shapes the
decision making process and most often reflects in satisfactory instead of optimal
decisions.

Busenitz and Barney (1997) argue that entrepreneurs simply do not have the time
to go through a thorough, rational decision making process. Papadakis et al. (1998)
states that an in depth understanding of decision-making behaviour, an integrative
model, which includes decision specific, environmental and organizational factors,
is needed. Such results are in line with Thompson (1967) who suggested that in
cases of high uncertainty, managers act in an ‘inspirational’ manner, by making
obsolete any formal procedures and rules usually followed. Busenitz and Barney
(1997) also claim that more extensive use of heuristics in strategic decision-making
may be a great advantage during the start-up years. According to Papadakis et al.
(1998), the decision specific characteristics influence the decision-making process
more than any other environmental, organizational, or managerial factor.




Furthermore, Levander and Raccuia (2001) find that entrepreneurs often deal with
a situation without planning in advance, which decreases the firm’s performance
when confronting with more complex problems. Furthermore, changeability of the
environment will lead to the increased use of an opportunistic strategy and a lack of
munificence in the environment will lead to an extensive use of reactive strategies.
Their overall results show that the undifferentiated prejudice by advisors and banks,
that top down planning is always good, has to be modified.

METHODOLOGY

The primary data collected during the fieldwork in Tok Bali and Semerak included
observations and in depth interview. Using grounded theory approach, six female
entrepreneurs in Tok Bali and Semerak in Kelantan were interviewed. The indepth
interview protocol took about two hours during the three-month fieldwork along
the peripheral coastal fishing area among dried fish sellers, restaurants owners
and keropok sellers. These six respondents are not enough to generalize the
entrepreneurship and decision-making behaviour of woman entrepreneurs in Tok
Bali fishing area but they can provide the pattern of decision-making among female
entrepreneurs in a fishing area.

FINDINGS AND ANALYSIS

In the present study, the number of respondent was undetermined. However
researchers had the opinion that seven respondents understudied are enough
to generalize the entrepreneurship and decision-making behavior of woman
entrepreneurs in Tok Bali Fishing area. They are among those who have business
in various categories. Table 1 below lists the name and nature of business of the
respondents.

Women in the area of Tok Bali are mostly involved in six types of businesses namely
selling rice at the food stall, making ‘keropok’, selling keropok, making and selling
keropok, making dried fish, selling dried fish, and grocery store selling various
products including fruits and vegetables. Decision to venture into the business varies
according the nature of business they are in. In general, woman entrepreneurs in the
peripheral area studied (Tok Bali) set up their businesses mostly due to situational
factors.

The average age of the respondents is 45, with the youngest 23 years old and the
oldest 68 years old. They are all married and with at least 5 or more children (up to
12). Types of business in the area range from selling rice at the food stall to making
and selling keropok. There are women who play the role to improve the family’s
income, at the same time empowering themselves to do so; there are single mothers
and a woman whose husband is bedridden; therefore a motivating factor




Table 1: Demographic profile of the respondents

Res- Marital No of Nature of Years in
pondent status children Business business

Married Food stall
Rosnanl (husband selling rice for
Mat Yusof sick) breakfast and
lunch
2 Kak Yah 48 Married 12 selling local 4

vegetables &
chicken, dried
fish, noodle,
fruits & local
kuihs/ Small
Grocery shop

3 Aminah 42  Married © Keropok &
(Mok Su) Losong,
& Pok Su keropok lekor
dan keropok
kering

4 Masitah 40 Married 5 Making 10
Mustapa and Selling
Keropok and
other fish’s
product.

5, Norzita 23  Married - Food stall 3 month

6 Mah binti 68 Married 8 Selling )
Dollah Keropok and
salted fish

to start-up a business as they are the primary breadwinner of the family. However,
it was found that these are not the main reasons that led to their decision to start
their businesses.

The bigger scale business in the area is only related to ‘making and selling keropok'.
Only a number of women in the area are also involved in food making business that
is having a food stall to sell rice, fried banana, fried keropok and etc. It is interesting
to note that most businesses operated are synonymous from one another. This
indicates that women in the area mostly do business due to “herd mentality” with
the perception that “ if other people can do it, why can’t I?” as stated by one of the
respondents.

To compare with the initial decision or motivation to start business, for those
involved in food stall, selling rice for breakfast and lunch, the motivation to do so is
usually due to poverty. The need to help feed the family urged them to open the
business. However, most salted-fish business respondents started their businesses
not because they are the primary breadwinners of the family but mainly because




others around them do it. Initially, they were just utilizing the available resource, i.e.,
the extra fish brought back by their fisherman husbands to increase the income to
get out of poverty circle. More enterprising women get additional fish supply from
suppliers that they trust in their area. Another reason is, due to their low education
level, lack of other skills, and because others around them do this, this is the only
business opportunity they can think of. For keropok business owners, most of them
venture into the business due to family tradition and market attractiveness. Grocery
store owners, on the other hand, enter the business due to self- motivation, and to
gain extra income for the take home pay.

Human factors are seen as important for success among woman entrepreneurs in
Tok Bali area. Humility, sincerity, hard work and confidence are among the factors
that contribute the most for business survival among women in Tok Bali. Apart
from that, support from spouse, family members, suppliers and the government
will also be contributing factors to their survival. Our findings revealed that those
who are successful are mainly those who received assistance from the government
in terms of finance, training, counseling as well as technical support. Academic
knowledge is not the main contributing factor for them to become an entrepreneur
but experience and skill were found more significant. Thus it can be concluded
that women entrepreneurial success in Tok Bali is related to human factor, support,
training/counseling, cognitive factor and capital.

Situational factors
e Survival |
* Time

Social Support
* Family
» Supplier

Entrepreneurship
behavior

Human factors

» Self-motivation Government Support
* Market attractiveness | » Capital
* Family tradition * Training

» Counseling

Figure 1: Proposed Framework For “Influential Factors Of Women Entrepreneurship
Behavior”




Woman entrepreneurs

T A T A
Social Support Government supports
* Raw material supply * Training
(fish, flour from Tok (entrepreneurship,
Bali supplier) bookkeeping, financial
» Credit facility [both by management etc.)
locals they know for » Equipment
more than 10 years * Capital (TEKUN &
from the same area] AIM)
Intrinsic Factors Factors affecting decision
*  Motivation making:
» Have knowledge/skills needed « supplement of family
for making the products income
* Time management « family business
» Job provision to other famlly * making use of excess
members resource

+  Commitment
- to be society Role Model
(jihad?)
- getting out of poverty
circle (generation after
generation)

Figure 2 Motivation Factors to Encourage Enhancement among the Woman
Entrepreneurs in Tok Bali and Semerak Area

CONCLUSION

A sufficient amount of reliable data can help to interpret what is going on inside
the fishing community which can help to inculcate the entrepreneurial behaviour
among Malay women in the fishing community. It can be concluded that factors
that lead to decision making to entrepreneurship are situational factors (survival,
time); Social Support (family, supplier); and human factors (self-motivation, market
attractiveness and family tradition). In general, they do not think of risks associated
to their business as well as who their competitors are. Business is only focused on
their peripheral area and they have no intention to further develop network or market
their products outside the area. Determination on marketing aspect is dependent
on the middle men. Thus, they have empowered the middle men to distribute their
products and determine the price.




These women are prone to start on smaller capitals as they do not want to suffer
from losses that affect them financially. Their surrounding environment also affects
their decision-making process as they tend to be involved in businesses that people
around them do. Most of them do not have business knowledge, skills, and working
capital. These women often do not see the range of choices that they make on
a daily basis especially when the choice has been impulsive. It is important to
learn to recognise what drives their impulses in order to develop a greater self-
understanding. Freedom to make choices about their business or about conflict is
important as it places control in the hands of each individual.
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WOMEN ENTREPRENEURSHIP IN INDIAN

TRADITIONAL INDUSTRY: THE ROLE OF
GENDER IN THE PRODUCTION OF
HANDCRAFTED TEXTILES

ABSTRACT

In examining the ‘representation’ of gender in the making of Indian handcrafted textiles, this
paper focuses how the ‘social-concerns’ of gender development - as well as their relation
to ‘material culture’ are constructed. The processual view of ‘material culture’, examines
the ‘given cultural construction’ of gender defining the roles and duties of the women in a
social and religious context, embarking upon to address the issues of entrepreneurship
and identity. The ethnographic material presented here from Orissa and Bihar based
upon the issues of ‘representation of women’,’ resistance and domination’ and ‘ gender
development’, raises the question whether such ‘social concerns’ reach the real issues or
are they just a ‘representation’. It shows how the shifting meaning and identity of ‘gender’
and ‘material’ alters as a consequence of projects. The research analyses various phases
of development of gender in relation to handcrafted tradition, uncovering the loop holes of
projects, structures of power relation and alternate identity which blur the boundaries of
real and imagined worlds. | argue that these findings reveal the ambiguity of what lies in
‘representation’, which often contradicts reality. Therefore the said objective on achievement
of entrepreneurship seems oscillating within the ‘imagined state’. Thus, the ‘representation’
of gender in the Indian handcrafted textile is contextual and changeable.

INTRODUCTION

This paper explores the role of gender and their relation with the material culture
in the making of Indian handcrafted tradition. Travelling across the time and
space, narrating the passage of material in the past and present, handcrafted and




hand embroidered textiles reflect significant contribution of gender. Although the
association of women with the textiles connote meaning of symbolic connection
of thread encompassing several stories together onto the fabric their role is least
recognized in the male biased society. This thread of tradition narrates the picture
of women as per the ‘given cultural construction’ of gender, defining the roles and
duties of women in social and religious context, as starting point when addressing
the issues of inequalities and identity.

Living within the patriarchal structures of society handcrafted works of art led to the
shifting identity and position of women with the intrusion of gender development
projects. Commoditization of art and craft created new economic avenues and
resulted in shifting identities and position of gender, such as purposes and attitudes
towards the form and function of practicing crafts. Thus, there has been an altering
of the meaning of the material objects with which craftspeople engage and the
processes they use when working with them. Therefore, this paper presents an
examination of the handcrafted textile projects in relation to gender, material, and
representation in the social and economic contexts. My field study covered in the
later part of the paper considers varied expression of gender and material culture in
the concurrent handcrafted tradition for comparative analysis in each case study.

The first section of the paper illustrates how Sujuni - a recycling material
translated from the personal space to the recreation of stories, from biographies to
representation, thereby, creating an alternate identity and source of livelihood. The
representation of ‘liberal rural woman'’ in sujuni could be considered as a fantasy or
a reality which they dream of or an illusionary image as part of marketing strategy.
The second section of the paper considers the Bandha-ikat textiles of Orissa. Hand
woven textile projects resulted in the expansion of hand loom industry crossing the
boundaries of gender and caste providing an alternate identity promising a new
platform in the social and economic context. However, the end result of material
asks the reader to rethink whether the textile project failed as a gender development
strategy or non pragmatic factors.

The following section elaborates representation and implementation with regard
to each case. Then, a comparison of the case studies is made, which addresses
the intention, planning, outcome following an examination of relations between
intentions, typically with reference to the role of gender in the handcrafted tradition
in social and economic contexts.

SUJUNI- RECYCLING TO RECREATION OF PERSONAL BIOGRAPHIES

This section of the paper narrates how the recycling craft practice translated to
recreation of personal biographies with the commoditization of handcrafted tradition.
The research analyses the position of women as per the ‘given cultural construction’
of gender, addressing the processual approach of sujuni from the personal space




to commercial place, travelling from the raw form of art to the expression and
representation of gender roles and aspirations. It will address how the craft re-
refined as a contemporary narrative art, representing and debating gender justice
and sustaining communities.

The various interventions implemented in the Muzaffarpur district of Bihar seemed
positive in terms of their efforts to expand the quilt-making of rural women in the
villages, who have been engaged in recycling the old clothes for personal purposes.
Circulating old clothes within the family or bartering the old clothes in exchange for
utensils (Norris, 2005) are common phenomena and some are stored for several
years together, for recycling within household work or personal usage were reshaped
into quilts. These clothes had the passage of time, their own stories, memories
and biographies or life histories (Hermann, 1997) stitched to them. This exemplify
how such commodities - like people - have social values (Appudurai, 1986) which
circulate within the house and are recreated in the form of quilts, locally called as
sujuni.

1. Women practicing sujuni, Muzaffarpur, Bihar,2007. Photography:
Pankaja Sethi. 2. Recycling old sarees, Cuttack, Orissa. 2007.
Photography: Pankaja Sethi. 3. Drawing stories prior to sujuni,
Muzaffarpur, Bihar, 2007. Photography: Pankaja Sethi 4. Sujuni
in detail, Muzaffarpur, Bihar, 2007. Photography: Pankaja Sethi




In the making of sujuni quilt several narratives and life biographies connected
with the old sarees and clothes taken together give the shape of birth quilts and
mattress. These materials are bound together by layering the materials, stitching
and amalgamating and reshaping into a single piece adding a new dimension and
meaning to it (plate 2). The layered sujuni, embodied with stories of several years,
is quilted with running stitches and enhanced with figurative patterns (plate 2), is the
usual social process of recycling and reusing . This household craft practiced by the
women (plates 1 and 4) is part of recreation and also an economic way of reusing
the old clothes by circulating within the family for personal utilitarian purposes.

In the process of recycling reusing and recreating women continued making
handcrafted sujuni quilts passed on from mother to daughter from one generation
to the other. The quilted tradition of sujuni reflect the cultural expression, a personal
commodity of women stitching years of stories together into one fold connotes the
role of gender and sustainable craft practices to meet the ends and means. In the
villages Bihari women abiding by the norms and regulation of social structure veiled
themselves to meet the social expectation. Women’s aspiration and identity is of least
importance even though they belong to the Rajput-warrior higher caste community.
In spite of the inherited identity (caste) my aim is to show the plight of these women
veiled in the saree, do not enjoy the equivalent status and identity as men. The social
boundaries and expectations restrict them to the household premises, confining
their lives to the social and biological role of procreation, whereas, men engage
with the outside world for sustenance. Ong (1987) maintains that women'’s position
in Malaysia is a culturally given construction defining the low status and inferior
position of women. Moreover, culture dictates the roles, obligations and duties of
women. The privileged gender (men) belonging to the higher caste enjoys the double
condition of status and power and dominates the underprivileged gender. Thus in the
social and cultural context women’s status is already constructed in the patriarchal
structures of Bihar, and is an accepted reality. Such a stereotypical representation
of gender is challenged by the development bodies and various interventions, which
raise the issues of women'’s identity, female infanticide, domestic violence and other
social concerns. Such feminist resolutions opened prospects for changing aspects
of women'’s identity and promoting equality with men but to what extent planning is
successful and address the key issues is ambiguous.

With the expansion of craft sector gender development projects aimed to provide
a platform to earn a livelihood in an effort to put women on an equal footing with
men. These concerns are recognized and represented in planning with the intention
to resolve the problems of women who are subordinate to men as per the given
cultural construction of the society. Arguably, such interventions are little concerned
with deep social problems but rather are inclined towards developing production
for the capitalist market. The socio-economic view - construct the ideas of ‘women
in development’ with prescriptions for successful outcomes, however, such models
of success hardly alter the subordinate position of women in reality. Within the
‘patriarchal structures’ the development project reached its success by opening new
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economic avenues for the women in an economically backward society where men
make a small amount of income either through agriculture or petty landowning jobs.
These interventions, premised on the agenda of women’s empowerment to enhance
the position of the weaker sex, are often a masked agenda of personal autonomy
or capitalistic interest who celebrate these ‘concerns’ to represent the cause. Such
interventions oppose social boundaries to portray the image of rural abla nari or
‘rural liberal women’ without breaking down any existing social relations. It is just a
representation, equivalent to ‘imagined development’ which is constructed as part
of strategic planning of policy and practice and this raises issues concerning the
representation of women, which is the core theme of this section.

The gender development projects adapted the recycling technique to create
contemporary craft goods for the international and domestic market. These
projects endorsed women to produce the same within their social sphere, thereby
encouraging them to earn livelihoods. In this process several Self Help Groups and
Societies established in order to conduct women’s sustainable livelihood projects.
Such commoditization of sujuni represented women'’s identity within a patriarchal
society by creating an alternative livelihood for the alternate.

During the intervention, the purpose of making sujuni transformed to production
which was traditionally an act of creation, a sensory process of collecting and
recreating within the sphere of house. It entails a craftsmanship which required
patience, was crafted and drafted within the limitation of time and space, had its
own personal story and sensory feel in itself. Thus, implementation of the project
refined and re-refined the craft utilizing the existing skill and technique of women to
re-create the sujuniin order to fit the criteria for the mass market. As a result of this
the original purpose of making altered although the process of making remained the
same. Sujuni promoted itself as a women’s expression of art and the only medium
of expressing inner feelings of women in a patriarchal society. This medium of self
expression provided a new space and freedom of expression which altered from
the social arena to market for which she received wages. The economic aspect
expanded to become a mass scale project for the subordinate as it created a
possibility of earning an income which never previously existed. Female workforce
participation increased their employment prospects compared to the men - who are
semi skilled - leading to a shift in balance of power. Thus, women could contribute
to the family in the same way as men. Therefore, this project became a success in
addressing some of the social concerns of women. However, the representation of
women in sujuni also reshaped their imagery. The production and consumption of
sujuni altered the meaning of narratives embodied in the original purpose of making
to encompass them an economic avenue. However, in this process not only the
quilting which was refined but also the stories were recreated as a contemporary
narrative form of art. The stories illustrated the imagery of women as ‘rural liberal
women’ (plate 5 and 6); it seemed they are no longer under the subjugation of men
and escaped the barrier of social boundaries. In the patriarchal society where their
position was never contested, the demand for sujuni created a new space and place
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1. Rural women cycling to town to learn computers, 2006. Photography: Pankaja Sethi.
2. Women collecting mangoes,2005, Photography: Pankaja Sethi

of identity. This positive end result of sustainable development participation does
imply the successful outcome in relation to objective, planning and its relation to
implementation. However, representation of the new identity of Rajput women, which
I will illustrate in the following section, remains only in the textiles and portrays social
and economic patterns which are contrary to the reality of the lives of females.

The stories of Rajput women climbing mango trees and driving auto-rickshaw as
illustrated on the sujuni shows a world which females appear to have conquered.
Such stories are not only dramatic but also are confronted by the patriarchal
structures which women abide by, as part of the norms of the society, rather than
engaging in the activities belonging only to the male sphere. It is possible to argue
that the images of female lives presented on the sujuni could provide women
with a medium to escape from the real world to that of the imaginary. My field
experience suggests that roles and duties of married or unmarried women are
articulated, defining their given position in the society. Crossing such boundaries
means disintegrating the cultural construction. Some of the stories depicts social
issues and ‘social concerns’, such as female infanticide, health and family planning,
education and dowry cases which are the key concerns of ‘development’. However,
to what extent gender development projects reach and engage meaningfully with
these concerns is questionable.

Although this intervention provided sustenance for poor Rajput women, who
contributed towards the education of children and other aspects of family welfare
in several cases, the imagery of women in stories showing them engaging openly
in trading activities is a realm of men, which cannot be an acceptable reality in
such a traditional society. Moreover, certain stories visualize ‘a world without men’,
which raises the concept of the ambiguity of real and imagined worlds. Men and
women have reciprocal roles in procreation and building the society together, which
makes it doubtful whether such an assumption can ever be true. To what extent




these stories are reality or non reality is not my concern. Stories could be part of
recreation or a world of fantasy which Rajput women dream of. This fantasy may
be their aspiration but do they realise this. The stories recreated in the process of
this intervention maybe women’s choice or another kind of imposition fo represent
the expected outcomes of the development intervention. Women may never get
the chance to express what they really feel.

During my experience, sujuni as a medium of expression in the form of storytelling-
wall hangings, stoles, and bed covers representing the fancy images of rural Rajput
women accelerated the production and consumption process. The fantasy world of
stories created in sujuni, although only a representation is a great marketing strategy
to sell them as a ‘contemporary narrative art’, ‘stitching women’s lives’ and their
aspirations. To some extent this process of manipulation in terms of representing
the stories to get the attention of customers and to represent the identity of women
through works of art seems inevitable.

However, the position of the Rajput women in a patriarchal society remains
unchanged. Even though an alternate income stream provided security and an
opportunity for them to earn a living, women still accept their position in the society,
as determined by the men. Thus, women continue to be subordinate to men as a
matter of choice. Therefore, the fantasy stories of ‘rural liberal women’ as projected
and intentionally recreated in sujuni craft remains only in the textile - although, as
a livelihood project it succeeded.

INTERPRETING BANDHA-IKAT OF ORISSA

This part of the paper illustrates to what extent bandha (Oriya term for ikat- resist
textiles) hand loom projects in the Nuapatna region of Orissa emerged as a
successful gender development project. In examining the processsual view of
development this section considers the historical passage and the position of
women in the making of hand woven textiles. Furthermore, commoditification of
symbolic textile to commodity as a result of handloom projects proceeds to the
question whether such project alter the ‘given cultural construction’ of gender or it
is just a representation.

Commodification which is the said objective and outcome of development policy
and practices considered transformation of the symbolic textile —khandua. The
development of weavers and promotion of hand loom which is the expected
outcome of projects connotes paradox of meaning especially when linked to the
cultural context of Khandua meant for religious purposes. Whilst, tracing the roots
in history of khandua, the identity of which is the central theme in this section, was
especially assigned to the traditional weaving communities to weave the symbolic
representation of Hindu religion. Donation of cloth to temple such as khandua was
a ceremonial offering embodied with motifs of lotus, elephant, and lion; enchanting




the devotion and love towards the Jagannath (Hindu God-Vishnu). This textile
represents the religious significance interwoven with the symbolic interpretation, a
symbolic act of creation and devotion. The region of Nuapatna glorifies the making
of khandua as a historical process as an imagined past which development project
recreated and initiated as an economic avenue, the future as an improvement upon
past connections.

For the development policy usual concern is to address the ‘social concern’ or
the ‘problem’ of textiles sector and ‘realize the programme designs in practice’
(Mosse, 2005:3). Therefore goal of implementation attached to the subjective action
is deemed to make development of hand loom possible as a source of gender
-sustainable livelihood to address the social concerns and problems. The state
interest in religious- khandua textiles — channels funding for several implementation
and design intervention programmes. This symbolic act of weaving in social and
cultural contexts recreated in an economic context in the name of development as
a result of planning shaped a new social structure of society and institution. Such
commodification blurs the definition of development, which becomes an ambiguous
or ‘unstable term’ (Edelman& Haugerud, 2005:1). To what extent the imagined ideal
future in the name of gender development as anticipated and expected actually
results in success is central to the definition of ‘development’. This also contributed
to the production of socio-economic and cultural configuration that we describe
today as development.

The gender development projects included planning, increased intervention
programme and skill up gradation of textiles simultaneously addressing the issues,
people’s well being and welfare. The intervention programme conducted several
weeks, months and annual planning and documentation representing the said
objective. Thus, planning justified the objective and its outcome before it is achieved.
It aimed at the development as an enlarged domain, encompassing weavers, a
marginal group of people which includes lower caste people and women. Among
the targeted communities apart from weavers, are people belonging to lower castes,
who never engaged in the act of making of khandua, women belonging to weaving
communities are always subordinate to men in the production of textiles. During the
training programme and design intervention, attendance of weavers and women
endorsed either by government or other institution in the workshops provided daily
wages and a platform to participate on equal grounds. Such strategic planning
provided an opportunity for the marginalised to incorporate weaving skills thereby,
encouraging all section of communities or ‘community development’ (Dore & Mars:
1981) to take up weaving as a source of livelihood (especially women). Moreover,
women who engaged only in spinning, winding and other miniscule areas of weaving
production opened to the new realm from the subordinate space to the predominate
place of men (plate 8-10). As a result of this women'’s role in the making of hand
woven textiles received recognition and came into the picture. Even though women
contributed their maximum time doing household activities, extra income raised
through weaving endorsed their family to a certain extent. Such shifting position of




1. Spinning the yarn, Jajpur, Orissa, 2008. Photography: Tanuja Sethi. 2. Assisting in
Warpping, Jajpur, Orissa, 2008. Photography: Tanuja Sethi. 3. Weaving. 2007. Photography:
Pankaja Sethi. 4. Contemporary Saree. 2008. Photography: Tanuja Sethi.

identity bridged the gap between communities, crossing the barriers and hurdles of
stereotype given construction of gender and caste. Thus, such process of planning
created a social change, resulting in the expansion of the hand loom industry in
Nuapatna, crossing the social boundaries of caste and gender identity. Furthermore,
as a result of this social change all the villages surrounding Nuapatna of diverse
communities together are engaged in the textile production and this intervention
constructs the image of ‘community development’ and ‘gender development’.

In this process the identity of khandua amalgamated with the Khandua pata the
bridal saree which more or less resembled the pattern of Khandua. Although the
context and meaning was different from the original purpose but its identity remained
attached to the new form of khandua. The fixed identity of Khandua moved to a
processual identity (Hall, 1996). Moreover, in the process of commercialization
and various interventions, flow of contemporary designs, technical enhancements
of loom broadened the area of production targeted silk sarees for the mass
consumption for the Oriya middle class women. The identity of Khandua is still
seamlessly stitched to the mass produced sarees which is nowhere closer either
to Khandua or Khanuda pata. The popularity of such sarees emerged as a part
of community development. The end result of this process of commercialization




Khandua Saree, Orissa, 2007. Photography: Pankja Sethi

which aimed at textile for the masses by the masses could provide sustainability to
several sections of community (including women) and fair wages to certain extent,
even though some of the communities introduced themselves to the weaving. As a
consequence of commaodification of the textile with an economic value attached to
it, which neither embodies any social message nor symbolic significance apart from
providing livelihood to women or weavers fell into the web of supply and demand
chain of market. The idea of ‘community and gender development’ though proved
success in providing livelihood to many; mass production driven in the direction
of commodification altered people’s attitude. The act of creation or symbolic
association of weaver disintegrated resulting in degradation of textile in process
of mass consumption and production. Furthermore, organisations who promoted
themselves as endeavoring to create a new identity of women in the patriarchal
society, collapsed. Women choose to subordinate themselves to men rather than
prioritise weaving as a way of achieving economic independence. This is because
cultural boundaries confine women to household activities and the issues of
morality restrict women to remain within the social boundaries, hence, they accept
subordination to men. Moreover, gender mobility allows men to engage in trading
in the market, whereas, even if women weave the textiles, it is inappropriate for
them to engage in market trading. While comparing the case of Sujuni with ikat
weavers social boundaries constrain women'’s position. However, to a large extent
it is the women who restraint their aspiration as they see their position as per the
‘given cultural construction of gender’. Hence, men remained in the advantageous
position.

However, the end results of commodification reduced the textiles to a disgraceful
state when compared to the original beauty and context of the weaving skills
involved, and reached a stage where it cannot be reversed. Although, this intention
was not the expected outcome of planning, the loop holes of development were
skillfully projected as if some areas have been ignored and it requires further
intervention and funding. Thereby re-framing the ideas of development with the
issues of improvement of poor thus opened channel for further development.




CONCLUSION

The outcome of the textile projects in Nuaptana can be regarded as a success to a
certain extent, in terms of engaging several communities together in weaving, which
led to the emergence of a massive hand loom industry encompassing all castes
and crossing gender boundaries. It can be argued that the social concerns which
are constructed are often imaginary and the ‘gender development projects’ formed
on the basis of these concerns are set up with the primary intention of obtaining
funding. This raises the question of why such development policy translates into
viable and useful development interventions.

Concerning the representation of gender in the Indian handcrafted textiles,
‘structures of power relation’ undermines the position of women as per the ‘given
cultural construction’ of gender. Commoditisation of existing skill and craft practices
aimed to address such ‘concerns’, thus, disintegrating the given cultural construction
of gender- shifting the position and identity to a certain extent. However, to what extent
commoditization process altered the meaning of gender as well their relation with
material culture seems ambiguous. Comparative analysis of both the case studies
in Orissa and Bihar raises the question whether such gender development projects
address the real issues and concern or it is just a representation.

In the Muzaffarpur district of Bihar; socio- economic benefits would not have arisen if
goals of gender development were created in a way which validated this. However,
stories depicted in sujuni of ‘rural liberal women’ are simply a projection of end result.
The imagery of women illustrated in sujuni seems another form of imposition. An
imposition which is evident in all the development cases, to control the women is to
control power embarking upon another silent power relation. As discussed earlier
it is the end result which is imperative rather than the cause. The new identity of
Rajput women, with labels such as ‘stitching women’s lives’ or ‘self expression of
women’ conceals the social context of poor Bihari women. Furthermore such images
strengthen the new alternate identity, which is simply a representation in art.

However, planning in Nuapatna region emerged as a ‘community development’
strategy encompassing a broader section of society as a whole. Although the loopholes
in the project indicate visible sign of ‘underdevelopment’, the design of planning is such
that it represents the same as the area for further development. On one hand the end
result provided socio-economic prospect for several people, crossing the boundaries
of gender and caste. On the other hand, commoditised khandua raise the questions
concerning degradation of quality resulted due to mass production. These models
provide a context for action rather than reality or cause. It proceeds to the question
of whether this is development of gender in relation to material culture.

While comparing all the case studies, development seems only in representation
whether in theory or in planning. These projects are conceptualised well. Thus, am |




not in the same position as them in terms of representing the other? Being involved
as an equal participant in development of arts and crafts has made me rethink my
own position and the implications arising from this. To be critical of development
is to question my own role. In order to question is this development of gender in
the cultural context of hand crafted tradition seems ambiguous as in each case
representation has variable outcomes.

Since the development models are determinants of ‘representation ’, the end result
considers re-defining ‘development’ of gender. The strategies of planning, state
control, dependency theory, loopholes of development, and representation are
visible in all cases. These consequences of commercialization through development
projects achieved the desired outcomes in relation to stated objectives. While
comparing and analyzing the entire project presented in this paper, development
aimed at retaining the regional identity in relation to gender thus by commaoditising
the arts or crafts. To question objectives of gender development, underdevelopment
or underdeveloped in an infinite period of development seems unclear. Thus, the
successful representation of gender in the cultural context of hand crafted textiles
in each project is contextual and changeable.
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HOW RELIGIOUS VALUES AFFECT

ENTREPRENEURIAL BEHAVIOURS
AMONG MUSLIM BUSINESSWOMEN
IN THE DISTRICT OF PENDANG, KEDAH

ABSTRACT

Factors may vary in different environment, religious and cultural backgrounds which influence
women to venture into business and entrepreneurship. This paper discusses to what extent
religious and cultural values have an influence on how women interpret their entrepreneurial
behaviours and practices. Insights into the influence of religion and cultural values are
based on a study of 31 Malay rural business women in Kedah, Malaysia. This study shows
that the women business-owners asserted that the success or failure of an entrepreneur
depends not only on inherent socio-psychological attributes or socio-economic attributes
but also placed importance on being a pious, committed and a dedicated Muslim woman.
They are able to construct the relationship between religious values and their contribution
to business success. Hence, this paper will attempt to interpret how Islam influenced their
entrepreneurial behaviours and practices. Meanwhile, this paper may stimulate interest
and raises questions about how religious ideas influence the economic activities and how
religion had played a significant role in their success in business.

Keywords : religious values, entrepreneurial behaviors, work ethics, Islam.

INTRODUCTION

There are several studies on the impact of economic and political environment on
entrepreneur’s business performance, but just a few studies on the impact of the
entrepreneur’s cultural and personal background on their business practices (Alwis
and Senathiraja, 2003). A study by Waldinger (1990) have shown that cultural




background influence their ethnic business. He highlighted that the business success
with strategies, heavily depends on the nature of ties among co-ethics and on the
shape of social networks in which immigrants are embedded. Simon (1995), too
studied the enterprise culture and how an entrepreneur influence to act in such a
way. Most of the culture in any society basically develop due to religion. It provides
the philosophical foundation for beliefs and values (Alwis and Senathiraja, 2003).
According to Nanayakkara (1997), as a result of the sophistication of Asian societies
some unique norms and values have developed which are reflected in the conduct
of business and management of organizations. These norms and values have close
resemblance to some aspects of Buddhist ways of life as practiced within many
reformulations of Buddhism in different parts of Asia.

Therefore factors may vary in different environment, religious and cultural
backgrounds which influence women to venture into business and entrepreneurship.
This paper discusses to what extent religious and cultural values have an influence
on how women interpret their entrepreneurial behaviors and practices. Insights into
the influence of religion and cultural values are based on a study of 31 Malay rural
business women in Kedah, Malaysia. This study shows that the women business-
owners asserted that the success or failure of an entrepreneur depends not only on
inherent socio-psychological attributes or socio-economic attributes but also placed
importance on being a pious, committed and a dedicated Muslim woman. They are
able to construct the relationship between religious values and their contribution
to business success. Hence, this paper will attempt to interpret how religion that is
Islam influenced their entrepreneurial behavior and practices.

BACKGROUND OF STUDY

For the purpose of this study, | have focused on the District of Pendang in the
state of Kedah in the north of Malaysia. This district and state are categorized as
developing states with the majority population being ethnic Malay, especially in
rural areas. There are significant reasons for selecting this area. Firstly, there is a
need to conduct a study of the rural women in this area as no previous study has
been done. Secondly, it is clear that there has been an ‘emergence of a particular
group of woman entrepreneurs’ who have the potential to contribute to the nation’s
economy and the labour market. An extensive review of the literature clearly reveals
significant limitations in the existing literature on entrepreneurship, particularly that
of rural women entrepreneurs. Recent studies have been conducted on female
entrepreneurship but not many have focused on a rural setting.

The first stage in sampling involves identifying the ‘relevant population’; which in this
case is the Malay businesswomen in the state of Kedah, Malaysia. The ‘sampling
unit’ is the individual person in that population. Kedah has various programmes
and development agencies geared towards improving the social and economic
situation of Malay women in the rural areas. Since the inception of these agencies




the vast majority of Malay women have become participants and beneficiaries and
are the target groups of the development process. One such agency is Amanah
Ikhtiar Malaysia (AIM).

As a result of a brief pilot study carried out at the initial stage of the research, the
office of AIM provided a list of names and addresses of Malay women business
owners, all of whom were participants in the programme. With this superficial survey
and preliminary assessment and with the help of AIM officials | have selected 31
samples. McMillan and Schumacher (1989) agree that the determination of the
sample size should take into consideration several factors such as the type of
research, the research hypothesis, financial constraints, the importance of the
results, the number of variables studied, the methods of data collection, and the
degree of accuracy needed. Based on the judgment and suggestions of earlier
researchers, | managed to select 31 cases (the number of respondents also
depends on the length and time of the fieldwork). De Vaus (1991) and Mason
(1996) also argue that a smaller sample can be anticipated if there is less variation
in the population and their responses. The selection of samples was based on the
following criteria to provide sampling units appropriate to this study:

i)  Women who had been in business for more than 2 years. This is to ensure they
are committed to business and have experience of being a businesswoman in
a business environment.

ii) The women selected were spread over a variety of different types of business
at various AIM Programme centres and could be categorized as petty traders,
owners of family farms and plantations and micro-enterprise owners.

iii) Women/participants were all able to make their loan repayments as scheduled
by the evaluation committee of AIM and had a substantial monthly income (a
criteria set by AIM in considering the participants as ‘successful’ in business).

iv) Participants were all accessible.

v) Participants were all willing to participate in the study.

REVIEW OF LITERATURE

Studies of entrepreneurs have greatly interested researchers from various academic
and practitioner orientations. This has generated classical works on the effects of
entrepreneurship on economic development and the factors which might explain
entrepreneurial behaviours. Much of the research has focused on the socio-
economic and personal characteristics of successful entrepreneurs with the hope
that such research would assist in the early identification of those individuals who
have the potential to become successful entrepreneurs. Some other research has
focused on sociological factors such as role models, socio-economic status, ethnicity
and educational backgrounds associated with entrepreneurship (Belcourt, 1988;
Brah, 1992; Dhillion, 1991; Maimon, 1998; Maimon, 2001).




Stevenson (1990) has summarised research on entrepreneurship into three major
areas: background factors and personal characteristics, psychological attributes and
traits, and situational factors. One of the earliest studies on entrepreneurs found
that people with certain social experiences and backgrounds are more likely to start
up their own companies (Cooper,1981), for example people whose parents started
businesses. One of the earliest piece of research (Brockhaus,1988) revealed that
people who start their own business are also found to have a certain psychological
make-up as a result of their family upbringing or past socialization.

Subsequent research has suggested that formal and informal learning experiences
contribute to entrepreneurial success (Bird,1989). Chong (1993), concluded from a
study undertaken in an Asian environment that entrepreneurs are essentially products
of their own society. They are prepared for entrepreneurship by the socialization
processes of their culture and society, channelled into entrepreneurship by their
local social structures, and then catapulted into entrepreneurial actions by their
immediate social circumstances.

The important early German sociologist Max Weber (1958), has argued that
industrialization first took place in Protestant areas of Europe primarily for cultural
reasons. In The Protestant Ethic and the Spirit of Capitalism, Weber (1958)
examines the relationship between the rise of certain forms of Protestantism
and the development of Western capitalism. Specifically in his exploration of the
influence of culture and values in generating entrepreneurship Weber has argued
that the values of Protestantism have variously motivated individuals to pursue
business as a way of living. Other early researchers Schumpeter (1934) and
Cochran (1949) also emphasized the importance of cultural values in promoting
the spirit of entrepreneurship, and Hofstede (1991) emphasised that religion
and race are among the cultural factors often seen to have a major influence on
individuals’ entry into entrepreneurship.

Subsequently, Lee (1996) and Redding (1986,1990) have also placed emphasis
in their writings on the role and influence of Chinese ethnicity and culture on
entrepreneurial success. These scholars have identified that the combination
of Chinese family dialect, family structure and culture, and the Confucian value
system may exercise a particular influence on the setting up of a business. Gupta
attempts to explain how the success of Indian entrepreneurship may be due to
cultural values in his book Indian Entrepreneurial Culture: lts Many Paradoxes
(1994). This empirical study of 150 entrepreneurs from Calcutta has revealed
a model that suggests a pattern of eclectic entrepreneurship forged out of the
interaction between two distinct sets of forces. One set is represented as the plane
of entrepreneurial autonomy by qualities of individualism, social conditioning, and
the propensity to exploit structural opportunities, while the second set of forces is
made up of structural determinants such as religion, culture, and socio-political
conditions.




A similar study was also conducted by Patricia Sloane (1999) on urban Malay
entrepreneurs in Malaysia. Through deploying an ethnographic approach in the
research methodology, the study attempts to explore the complex themes of
Islamic duty and financial obligation which underlie Malay life in relationships with
parents, spouse, cohorts and the community and in relation to the development of
entrepreneurship in the Malay community. The study also explored a redefinition
of Islamic economic beliefs and meaning which have shaped the Malay
understanding of entrepreneurship. However, this study has focused only on urban
Malay entrepreneurs who might have a different interpretation of the meaning
of entrepreneurship. | intend that my study fills the knowledge gap by exploring
similar themes with some other Malay entrepreneurs, specifically Malay rural
business women. My study hopes to provide an understanding of a different kind
of interpretation of how Islamic economic beliefs and meanings have shaped the
Malay understanding of entrepreneurship.

The study by Alwis and Senathiraja (2003) among small and medium scale
business in Sri Lanka have shown that business value formation is influenced by
the socio-cultural and personal background factor such as age, ethnicity, religion
and education. The study shows that Sinhalese and Tamil are highly religious
businessmen and more ethical.

THE INFLUENCE OF RELIGION ON ENTREPRENEURIAL BEHAVIOURS

The following discussion is an attempt to interpret how Islam has influenced the
entrepreneurial behaviours and practices of the businesswomen in this study.
According to Zainah (1987), ‘from the time they discarded their animistic beliefs
and embraced Islam during the days of the Malacca Kingdom (15" Century), the
Malays have never changed their religion’. Noraini (1984) has further stressed this
point and states that Islam is a significant ideological force that influences Malay
women’s way of life and is an important factor influencing the development of the
Malays.

Islam is the official religion of Malaysia. All Malays are Muslim, whereas the majority
of Chinese are Buddhists or Christian and Indians are usually Hindus. As Muslims,
the Malays practise and uphold the Five Pillars of Islam, that is, the professions of
the Faith, the daily prayers, the fasting during Ramadhan, payment of the annual
tithe (zakat), and the pilgrimage to Mecca. Islam, which literally translated means
‘total submission’, is not only a belief system but also a way of life. Muslims are
expected to run their lives according to ‘koranic’ injunctions (Afshari, 1987: 10)

In support of these statements earlier studies have argued that religion has an
influence on economic activity including Geertz’s (1956) famous study of pious
Muslims in Indonesia, Bellah’s (1970) study of the correlation between the religion
of the Tokugawa and bureaucratic values which are conducive to economic growth,




Gupta’s (1994) study which sought to explain entrepreneurial success through
religious values in India and, most recently, a study by Sloane (1999) which
focused on the ‘Islamic view’ of entrepreneurship among the urban Malay Muslim
entrepreneurs of Malaysia. All these studies were mapped along the lines of Weber’s
study of Calvinist entrepreneurs in seventeenth — century Europe.

Due to the complexity of issues in analyzing and examining the wide scope of
religious ideas that influence economic activity, the analysis is structured along the
following aspects: (i) The teachings of Islam on economic practices and work ethics;
(ii) The Islamic perspective on female employment.

The Teachings of Islam on Economic Practices and Work Ethics

In exploring the relationship of these factors to entrepreneurship among rural
Malay women, what | gathered, observed and realized from interviews and
observations during conversations was that their religious upbringing and
teachings, specifically as Muslim women and as Malay village women, influenced
their interests, aspirations, behaviours and practices in how they ran their
businesses. This started with their aspiration of wanting to improve their quality
of life and to be a dedicated Muslim through practicing the teachings of Islam.
The interviews indicate that these Malay businesswomen tried to interpret the
practice of doing business as work, which they regarded primarily an act of
devotion to God.

| became curious about the idea that being a businesswoman is primarily an
act of devotion to God. In order to find out more about this perception, | had
to carry out more interviews and cross-checked the views with the literature.
Having reviewed Syed Othman’s (1994) ‘The Role and Influence of Religion
in Society’ and M. Bassioumi’s (1993) ‘Business Ethics in Islam’, and Rawlins
(2004) | became convinced that Islam can play a positive role and influence all
aspects of human life, including economics.

Islam has a very clear position on this matter. The Holy Prophet of Islam had
clearly elaborated his saying: “Sustenance consists of ten parts: nine in trade
and one in other belonging.”(Al-Ghazali, Ihya ulum-uddin, Vol.2). This saying of
the Holy Prophet is an unmistakable dictum to Muslims to participate actively in
commercial activities for the stability and development of society. Indeed, the
Prophet himself was a businessman before he became the Prophet, and many
of his close companions were successful businessmen. The religious importance
of individuals’ involvement in trade and commerce is reiterated by some of the
sayings of the Holy Prophet. He spelled out the significance of the trader in the
following sayings: “Righteous businessmen will be the first to enter paradise”,
and “A truthful merchant will be raised on the Day of Judgment together with
the truthful and the martyrs.”(Cited in Bassiouni, 1993).




These sayings of the Holy Prophet provide clear direction for Muslims of the
importance to involve themselves in trade and commerce, where they are required
to subscribe to ethical and moral practices while carrying out their commercial
activities. Indeed this principle is a winning formula for Muslims to adopt if they want
to succeed in business today, because it takes into account the earning of profit (the
bottom-line of any business) through social responsibility. In fact this is an approach
that can lead to market optimization. The Holy Quran instructs Muslims: “Oh ye
who believe! Eat not up your property among yourself in vanities: But let there be
amongst you traffic and trade by mutual good-will’ (Holy Quran 4:29). The Holy
Prophet further elaborated: “Endeavouring for lawful earning is a religious struggle.”
These instructions of Islam provide the sense of purpose and mission for Muslims
in carrying out their business, and enable Muslim businessmen to continuously
improve their commercial involvements. ‘The above positions of Islam on trade
and commerce should encourage and motivate present day Muslims to participate
actively in this profession. They should aspire to play in key position locally and
internationally in the present economic scenario. This is a religious requirement,
failing which can reduce the Muslim economic and social position in society’ (Nik
Mustapha, 2000:68).

Muslimahs throughout history have demonstrated their business savvy through
musharakah (partnership). For example, in the years before Muhammad’s
prophethood, Khadijah Khuwaylid was a successful businesswoman in Mecca, who
every year would employ men to trade on her behalf. She provided capital financing
to these merchants and made them equity partners in her trade and profits. One
of the merchants she hired was Muhammad whom she later married (Alsahhaar,
1976). After Muhammad became a prophet, Khadijah resumed control of her
business affairs so that Muhammad could pursue his religious mission (Haykal,
1976). In this example, not only is it clear that Islam allows for women to own and
operate a business but the entire Muslim world is indebted to Khadijah, the original
businesswoman who contributed greatly to its growth.

Having noted the historical importance of the role of the Islamic businesswoman |
would also like to elaborate ‘the conception of work’ here from the perspective of
Islam because of its far-reaching implications for the Malay businesswomen in this
study. As Othman Alhabshi (1996) writes, the firstimplication is that there are at least
three forms of rewards for one whose work is counted as a devotional act. Firstly,
s/he obtains the material rewards which s/he pursues. Secondly, s/he also obtains
the material rewards of the satisfaction of successfully completing a task which s/
he set out to do. Thirdly there is the reward Allah promised to all His servants in the
hereafter for their devotional acts. Those who seek only material rewards will obtain
only such material rewards, and they will be deprived of reward in the hereafter.

The second implication is that the follower of Islam is highly motivated to perform
tasks to the best of his/her ability; as motivation triggered by the sincere intention




to serve Allah, desiring his/her efforts to be counted as service to Allah. The sincere
intention which accompanies such work will keep the believer continuously aware
of being closely observed by Allah, accountable to Him in everything s/he does,
every second of every hour and every hour of every day.

The believer is motivated by the awareness that his/her performance will be well
rewarded in this world and in the hereafter, and that the rewards are commensurate
with the standard of the performance. As such s/he is inspired to work to his/her
best ability in order to receive full recompense.

The third implication is that the believer can develop into a proactive, diligent,
disciplined, reliable, and organized performer. These characteristics are typical of
the highly motivated worker, who normally performs best when s/he is satisfied with
the material rewards. The motivation of a sincere intention of being a good servant
of Allah creates a superior degree of commitment and devotion.

The fourth implication is that the believer will always attempt to keep away from
immoral practices in the course of his/her duties. Immoral practices may involve
any action that will affect his/her integrity, trustworthiness and character. In other
words s/he should avoid various vices which may include backbiting, slander,
rancour, envy, miserliness, ostentation, pride, and conceit. Whilst avoiding vices is
the first phase of forming a good character, the enhancement of such a character
with virtues completes the process of good character building. As such, the believer
will also attempt to improve his/her character by continuously exhibiting patience,
gratitude, hope, fear and truthfulness.

Afifth implication is the development of quality workers with excellent performance,
considered to be the net result of the Islamic conception of work. Workers who are
primarily motivated by a sincere intention to excel for the sake of their Creator,
imbued with strongly grounded moral values, will undoubtedly produce superior
outputs, whether in the form of goods or services, provided they are given the
opportunity to do so.

Islamic Perspective on Female Employment

To elaborate the Islamic attitudes and perspectives on Muslim working women, |
summarize here the writings of Mehrun Siraj (1984) on that issue. Islam does not
forbid women to work and earn a living. Muslim women have held jobs outside
the home from the time of the Prophet, the best examples being that of Khadijah,
the Prophet’s first wife who was a trader and a business woman and Fatima, his
daughter, who spun wool for a wage so that her earnings could supplement the
income of her husband Ali.

Women'’s right to work, as with any other right in Islam, is subject to certain basic
principles. The nature of the work undertaken and the conditions under which it has




to be carried out should not conflict with these basic principles. First, the job should
not involve doing that which is prohibited by Islam, such as the sale of alcohol or
prostitution. Secondly, it should not interfere with the performance of the obligatory
prayers five times a day or the obligatory fast during the month of ‘Ramadhan’.
For Muslims it is important that the prayers be said at the prescribed times. These
and other Hadith emphasize the importance of prayer to a Muslim so it is of great
importance that any work undertaken by a Muslim should not result in neglecting
or failing to pray at the prescribed times.

Thirdly, the workplace should not expose women to physical or moral dangers.
There should not be a mixing of the sexes which might lead to ‘fitnah’, ‘khalwat or
‘zina’, loosely translated as backbiting or gossip, close proximity and adultery. The
main aim of this rule is to protect the woman'’s reputation so that there is no loss of
respect for her. It is for this reason too that she is enjoined to dress modestly. For
the married woman there are two additional conditions: her husband must agree
to her working and her job should not be the cause of the breakdown of the family
unit, because the preservation of the family as a stable unit of society is a principle
of paramount importance in Islam. Finally, another principle that applies equally to
men and women is that in any kind of employment there should be no exploitation
of the worker.

Using these perspectives as a framework, | have sought to analyse the economic
practices of the women under study and explore to what extent religious values have
shaped the economic and business-related behaviour of Malay rural businesswomen.
This discussion is intended to highlight relevant aspects, including performing the
pilgrimage, the dress code, performing rituals and the concept of rewards.

FINDINGS AND DISCUSSION

Influence of Religion to Venture into Business

Data from the recorded interviews and transcriptions show that Islamic teachings
have some bearing on these rural Malay woman entrepreneurs during the
process of starting-up a business and in their subsequent business practices.
From the 31 women | talked with and interviewed it can be observed that they
addressed these typical expressions and reasons of why they decided to become
an entrepreneur:

“ ... Islam preaches that we should work hard and have a better quality of
life. This has inspired me to start — up in business because | have many
children and | want to help increase my husband’s income. However, |
cannot perform my work in business too freely because there are restrictions
to the mobility of married Muslim women which | have to follow.”

(SO)




Other respondents offered similar views, revealing how Islam provides enabling
factors as well as constraints. These views were echoed by another woman when
she said,

“Yes, because | have got to seek permission each time to leave the house,
seek permission from my husband to start up this business and as a Muslim
Malay woman | am not allowed to do jobs which are not women’s work,
and | have to be careful with my dress code. However being a Muslim
too, has shaped my entrepreneurial behaviour because | am not afraid to
take risks or face failure. | must earn as much money as possible and this
allows me to perform the haj (the pilgrimage to the Holy City of Mecca). |
was actually inspired by the teachings that the wife of the Prophet was a
successful businesswoman. | want to perform the haj with my own money,
so I have to work hard and do honest business to get ‘rezeki halal’ (earnings
permitted by God)...”

(RYA)

By way of indication that there are certain values held by Malay rural women about
going out to work and running a business, one woman clearly states that,

“as a rural Malay Muslim woman, | could not just walk round the village
anytime | like, people would start gossiping, so for those jobs that need to
be done far away my husband would willingly help me and go out, and he
does just that.”

(HA)

On the basis of interview data and observations made during this study | am inclined
to see that Islamic teachings have an important and significant role in influencing
@ these rural women to take up business ownership. This again is supported by the
Islamic approach adopted by the programmes implemented by the AIM Project to
enhance entrepreneurial development among its participants. This has reinforced the
belief that Islamic teachings are very significant in developing entrepreneurial traits
and behaviours among individuals, especially with regard to women. For instance,
the Pledge which has to be recited by every ‘sahabat’ before and after every AlM-
supported activity they carry out plays a significant role in enhancing aspirations and
strengthening the will to succeed and to improve their quality of life through being
self-employed. The Pledge is very much related to Islamic faith and values:

“It is our responsibility to Allah to strive to increase our income, to help our
fellow group and centre members whenever they are in difficulty, to use the
profits from our loan to bring our families out of poverty, to motivate and
provide the opportunity for our children to continue their schoolin